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Background  
 

National WoƳŜƴ ƛƴ 9ƴƎƛƴŜŜǊƛƴƎ 5ŀȅ ǿŀǎ ƭŀǳƴŎƘŜŘ ŦƻǊ ǘƘŜ ŦƛǊǎǘ ǘƛƳŜ ƻƴ но WǳƴŜ нлмп ōȅ ǘƘŜ ²ƻƳŜƴΩǎ 9ƴƎƛƴŜŜǊƛƴƎ 

Society to celebrate its 95th anniversary. 

In 2014 over 110 organisations held events on this day, not including individual schools. Over 250 NWED Resource 

Packs were sent out to schools in the UK, and others will have been downloaded from the event website, as we 

encouraged participants to do where possible. 

In 2015 NWED was a huge success, with a significant growth in participation from the public on the day.  It was 

celebrated by as many as 200 organisations, and a number of these were oversees. We sent out over 750 resource 

packs by post, and many more were downloaded from the website. The day has now, after just two years, become 

embedded in the calendar of many schools and organisations. This success is largely due to the ownership of the day 

by the participants, and the role of WES has been to advertise the day, organise communications through social 

media, and compile resources for the participants to use, where needed. 

A dedicated website and Twitter account were also set up to engage with the public and provide information, 

inspiration and ideas relating to NWED. Further details about the impact of the day, some of the events that took 

place, and the publicity that the day generated can be seen below. 

2015 In Summary  

¶ 200 separate events held on the day, not including individual school events 
¶ Over 350 schools across the UK got involved in NWED celebrations. 
¶ Over 750 resource packs were sent out to schools and organisations by post, and many more downloaded 

from the website 
¶ Reached over 1 million people on social media via a 'Thunderclap' campaign on twitter 
¶ The official hashtag #nwed receiving over 20,000 posts on the day, which saw the hashtag trending for 

around 9 hours on Twitter, trending in top place in the UK and in 5th place Worldwide. On the day, the 
hashtag #nwed also received over 90 million impressions 

¶ The day was acknowledged in UK parliament by the Prime Minister (David Cameron), and also as a motion in 
the Scottish Parliament 

¶ A Guinness World Record for the most people performing a jumping high five simultaneously was 
successfully broken 

¶ HRH Prince Charles attended one of the NWED events organised by Selex ES 
¶ Our official website www.nwed.org.uk received nearly 6,000 unique visitors and over 16,000 page views on 

the day 
¶ An official T-shirt store was launched in April and sold over 160 units. 
¶ hǳǊ b²95 ΨtǳǎƘƛƴƎ .ƻǳƴŘŀǊƛŜǎΩ ǾƛŘŜƻ ǊŜŎŜƛǾŜŘ мтлл Ǉƭŀȅǎ ƻƴ ǘƘŜ ŘŀȅΣ ǎƻ ǿas seen by many times this many 

students as it was shown in schools 
¶ National Women in Engineering Day was reported in over 150 national and local newspaper printed and 

online articles in the UK and internationally 
¶ BBC Radio 4 Woman's Hour featured a woman engineer every day during that week to celebrate the day 
¶ We are unable to give exact numbers but we estimate that many tens of thousands of girls, their parents and 

teachers were reached on the day and during the week by this campaign 

"National Women in Engineering Day 2015 #nwed: Together we changed perceptions and 

inspired more girls to consider engineering as a career" 

http://www.nwed.org.uk/
https://twitter.com/NWED1919
https://www.thunderclap.it/projects/26554-nwed?locale=en
http://www.nwed.org.uk/
http://stores.clothes2order.com/engiwear/
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Social Media Campaign 
In 2014 social media was a tool that was used to unite the events that occurred simultaneously on National Women 

in Engineering Day and allow the public to show their support for diversity and equality in engineering. 

¶ In 2015 we extended the use of social media through our official NWED Twitter page and a Thunderclap in 

which the tweet; 

ΨIt's National Women in Engineering Day! Let's leave a legacy and change perceptions in engineering #nwedΩ reached 

over 1 million people. 

 

 

 

¶ The official hashtag #nwed receiving over 20,000 posts on the day 

¶ The hashtag #nwed trending for around 9 hours on Twitter, trending in top 
place in the UK and in 5th place Worldwide.  

¶ On the day, the hashtag #nwed also received over 90 million impressions 

 

 

 

 

 

Unique Visitors 

https://twitter.com/NWED1919
https://twitter.com/hashtag/nwed?src=hash
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Notable Support for NWED  

NWED 2015 received notable support on social media from high profile individuals and organisations, such as the UK 

Prime Minister David Cameron and Google.  Below are a few examples of Tweets from distinguishable sources: 
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NWED Competition for Primary Schools  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This schools competition organised by WES was our way of engaging Primary Schools in the day.  The winning entries 

ŜŀŎƘ ǊŜŎŜƛǾŜŘ ŀ ŎƻǇȅ ƻŦ Ψaȅ aǳƳƳȅ ƛǎ ŀƴ 9ƴƎƛƴŜŜǊΩ by Kerrine Bryan and Jason Bryan. 

The winning six entries can be seen below.  

 

 

 

 

 

 

 

 

 

 

http://www.amazon.co.uk/My-Mummy-Engineer-Kerrine-Bryan/dp/0993276903
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T-shi rts  

Our clothing store from http://stores.clothes2order.com/ allowed NWED supporters to buy T-shirts for their social 

media campaigns and use them to pledge their support for women in engineering on NWED 2015. Atkins, Semta, 

University of Oxford and Royal Academy of Engineering were among many organisations that used the T-shirts to 

promote NWED 2015 on social media.  

Since the opening of our store in April, we have had over 65 orders with a total of 168 T-shirts sold.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


